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Vikalpa: The Journal for Decision Makers is a quarterly publication of the
Indian Institute of Management, Ahmedabad, India. It is a peer-reviewed
journal. Its objective is to disseminate knowledge and good practice of
professional management. By encouraging research and thinking, it
attempts to contribute to a better understanding of management theories
and the context, resources, structures, systems, processes, and perform-
ance of organizations. Its focus is on applied research and reflections
relevant to practising managers and academicians. It lays special
emphasis on management issues of emerging economies.

.= Vikalpa seeks a creative dialogue between management academicians
and practitioners and aims at being essential reading for those scholars,
policy makers, and management practitioners interested in growth,
change, and innovation in developing societies.

“Vikalpa,” in the ancient Indian language, Sanskrit, carries a rich reposi-
tory of meanings: Diversity, Alternatives, Logic, and Freedom of Choice.
The journal seeks to reflect this range of meanings vis-a-vis managerial
problem solving and decision-making.
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Vikalpa aims to provide an appropriate mix of articles relating to general
management and functional areas of management, viz. marketing, finance,
organizational behaviour and human resources, operations, etc. The journal
also features articles on various sectors like industry, agriculture, banking,
international trade, urban and rural development, public systems, and in-
formation systems.

Every issue of the journal carries several useful features:

presents emerging issues and ideas that call for action or rethinking by man-
agers and administrators in industry, government, educational institutions,
and other organizations.

includes research articles that focus on the analysis and resolution of manage-
rial and academic issues based on analytical and empirical or case research.

presents articles which are experience-based, idea-based or exploratory
research-based or which show application of management theories and
concepts.

includes debate on a contemporary topic. Both academicians and practitio-
ners discuss the topic.

describes a real-life situation faced, a decision or action taken by an individual
manager or by an organization at the strategic, functional or operational
levels.

presents critical analysis of management case by academicians and practitio-
ners. Problems are examined, their causes are analysed, and issues of relevance
are discussed.

covers reviews of current books on management.

includes summaries of significant articles of management interest published
in Indian and international journals particularly those focusing on emerging
economies.

VIKALPA SUBSCRIPTION FORM

| wish to subscribe/renew my subscription* to Vikalpa: The Journal for Decision Makers for
1/2/3 year(s). A draft/cheque bearing No dated forRs. _ /
us$ drawn in favour of Indian Institute of Management, Ahmedabad is enclosed.
My subscription is that of a company/academic institution/individual/student/alumnus.

Name

Address

City Pin| | | | | | |C0untry

e-mail:

Subscriber Number
(if renewal)

* see overleaf for rates Signature

Please send domestic subscriptions
by Demand Draft or cheque (pre-
ferably payable at pan in favour
of Indian Institute of Manage-
ment, Ahmedabad. If the cheque
is not payable in Ahmedabad,
please add Rs 50 towards bank
charges.

Please send foreign subscriptions
through US dollar pay orders in
favour of Indian Institute of Man-
agement, Ahmedabad and drawn
on a bank in India. Please add
US$5 if the pay order is not pay-
able in Ahmedabad.

Mailing Address:

Vikalpa Office

Indian Institute of Management
Vastrapur

Ahmedabad 380 015

India




Call for Papers

Vikalpa welcomes original papers from
both academicians and practitioners on
management, business, and organization
issues. Papers based on theoretical/
empirical research/experience should
describe the practical applicability and/
or policy implications.

Please send your articles to:

Editor, Vikalpa

Indian Institute of Management
Vastrapur, Ahmedabad 380 015
India

You may also e-mail your articles to
vikalpa@iimahd.ernet.in

Review Process

Vikalpa is a peer-reviewed journal. Two or more referees
using the ‘double blind’ system review all contributions
received for publication in Vikalpa. Accepted contribu-
tions may be edited suitably to meet the high standards
required by the journal.

Contributor and Subscriber Profile

Vikalpa’s contributors include management researchers,
consultants, policy makers, and practising executives in
India and abroad. The journal has nearly 3,000 subscrib-
ers from the corporate world and academic institutions.
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Vikalpa accepts corporate and product advertisements
in black and white on the inside pages and four-colour
in the inside back cover position. The annual rates are as
follows:

RATES
LGN Indian (Rs.) Foreign (US$)
Inside pages (B/W) 22,000 1,250
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Please send a camera-ready copy of your advertise-
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will be sent soon after publication.
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If you wish to receive a complimentary copy, please
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Telephone: 91-79-632 4801
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